


Debra Ruh:	Hello everyone. This is Debra Ruh and you are listening to or watching Human Potential at Work. And today, I have a guest that I’ve had before LaMondré Pough. And LaMondré also has his own show which is part of our network, Global Impact Today. And also, LaMondré has been a friend of mine a long time. He’s got an amazing voice and LaMondré and I are working on some training together. We’re working on training about disruption in disability inclusion because we see things happening where companies are getting wonderful great kudos for the work they’re doing but we still see there’s a lot of work that still needs to be done. And so, we are talking about disruption today from the perspective of disability inclusion. So, LaMondré, how are you doing today?
LaMondré Pough:	I’m fantastic Debra. How are you?
Debra:	Doing great. Doing great. I have on a little hippy dress today so I feel very hippy’sh so. I don’t have the nerve to wear it out of the house but I’ll wear it live on Facebook because I think it’s so cute. That’s where I am.
LaMondré:	Absolutely. Absolutely. Well I’ll tell you what, even if you don’t wear it outside the house; you lived it outside the house. That’s alright.
Debra:	Rock the hippy. So, LaMondré, I love the work that you do and I love being on stage with you. You have…
LaMondré:	Likewise.
Debra:	You have been on stage with me multiple times and you have such a powerful voice and a voice that I like because it’s very reasonable and it’s about making sure corporations are successful. So that’s one reason why I am so proud to provide training with you and provide strategic consulting with you as well.
LaMondré:	Right.
Debra:	And you also have your own podcast which I want to talk about again and make sure… I think when you were on before you were just starting it again.
LaMondré:	Right.
Debra:	You are a seasoned podcaster but I would like you to talk a little bit more about that work as we talk about the training that we’re going to be doing. We’re going to be having public training that we’re going to do in California and a couple of other locations probably in DC and some other cities like Chicago, Boston and others. And if you’re a corporation and you’re listening and you want us to come and do this training for you on your site, we’d be happy to do that all over the world as well.

	So, lots of stuff like that happening but you were telling me a very interesting story about Google and I’m a big fan of Google. We’ve had Vint Cerf on the show and I love Sara Basson and I just love what Google’s doing because I believe Google is changing the world. But, maybe we could start by you talking about your visit with Google.
LaMondré:	Absolutely. Well, I use a Samsung Note 8, that’s my telephone. And when I upgraded to this phone, I upgraded to it because I had previous experience with the S6 which have some really cool accessibility features in it. I can’t use my hands so I use voice control to work with my phone. I use my voice to answer the phone, I use my voice to make calls, I use my voice to send text messages, emails etc. etc. everything you can do with the smart phone in terms of communications; I use my voice to do that with. And when I upgraded to this phone there was no indication that there would be any differences in that.

	So when I got my phone, I started installing all of the software and what I was using was Nuance’s Dragon Mobile Assistant and everything was working as it should. Except, when I received a phone call, before, I could say “answer” and it would answer the call. Well that functionality went away. I could no longer answer the calls. I could still make calls, I could still send text and I could still respond to text but I could no longer answer the phone calls. And so, I started doing research, I started… I reached out to Nuance on Twitter, I reached out to Samsung on Twitter and I expressed the issues that I was having. No response from either company. I don’t know why…
Debra:	Not good.
LaMondré:	I don’t know why. I have no idea why…
Debra:	You got to engage with your customers on social media.
LaMondré:	I don’t know what it was but…
Debra:	Right. Because they missed it.
LaMondré:	Yes. They missed it. Needless to say, it didn’t work. So, I started looking around and I realized that with Dragon Mobile Assistant especially there were issues that I was having that there were other software that could take care of those things. So, what I did was I saw that Google had a assistant as well that have all the functionality that Dragon Mobile Assistant have at that point. So I was like, “well, instead of having all these multiple things for android platform, why not just go ahead with the Google Assistant.” So I took the Dragon Mobile Assistant off and I started using it. Well I loved it. I still could not answer phone calls though but I absolutely love the software.

	Well, fast forward a little bit. A few weeks ago, Google has these events that they do throughout the country called “Grow with Google” and maybe in the techie, maybe in the geek that I am, I figured, “hey. I need to participate in this event because I’m a geek and I’m nosy and I want to know what’s going on.” So, I went to the Grow with Google event and as I’m going through on checking it out… and it’s an amazing event. I mean they’re teaching people how to use…
Debra:	I’m a big fan.
LaMondré:	Google in Business, How to use Google for entertainment, how to use Google for arts and it’s really just about how to grow with Google and how Google can integrate into your life. And even though this was not part of the focus of the event, it dawned on me, “hey, this is the perfect space to ask someone why can’t I answer the phone with the Google mobile assistant.” And so, I started asking questions with the people who actually worked for Google and it was great because everyone was interested.

	Everyone was instantly interested in what I had to say but they were more interested in getting me to the right person. And they introduced me to a lady by the name of Lesley Hernandez and I believe she’s a product manager or something like that for the organization. But anyway, when I expressed to her what my issues were and what my concerns were, she became more excited and more interested in the issues that I was and instantly she started emailing and texting corporate and getting responses. And here’s what really blew me away, even though we were surrounded by hundreds of people, every time I went away from her booth and went to other class, she would seek me out and give me an update.

	Now, mind you, this is an extremely busy person but she still took the time to do that. And what was amazing to me, even though we cannot come up with the exact answers right then and there, do you know, a day later, I got an email from her saying, “hey. This is where we are with this and this is what I discovered and this is what we’re working on. Even though this is going on, we’re trying to build some functionality. Here is an alternative for you to use.” and so of course, I’ve responded to her and I follow back up. Another week or so pass by, she followed up again.

	Now, even though the problem has not been solved, the fact that they’re absolutely working to make a difference and they’re showing true engagement… now understand, I don’t have a huge social media following, I’m not well-known in the tech world or anything like that and that company has shown real concern for my issues. For the issues of LaMondré Pough. Now, I understand that Google is a technology company and believe me, whenever you’re talking about technology, there are issues all the way around and we know what’s happening with some of the social media companies and everything that’s out there but the thing…
Debra:	Yes.
LaMondré:	That I think is important for companies, always realize this, that when you’re talking about technology, you’re talking about how it impacts people. You’re talking about what technology can do to enhance the experience of the human existence.
Debra:	Right.
LaMondré:	That’s what technology is about. And even though the problem was not necessarily solved, there is a rout to get it solved. And they show real interest in me.
Debra:	Right.
LaMondré:	But you have to know that what that did for me as a consumer, what that did for me as a user of their products and services was that took me up a thousand percent…
Debra:	Great.
LaMondré:	They’re actually in my inbox and they’re following up.
Debra:	And they care. They care about you as a human being using their technology.
LaMondré:	Absolutely.
Debra:	I’m a big fan of Google. I’m a fan of a lot of corporations but, I love the innovation and it’s about technology and humanity.
LaMondré:	And you know one of the things that was really interesting, we also… during this Grow with Google event, they have videographers out there and you know, you would tell a story about your experience, about what you’re working on, about what your passionate about and I was one of the interviewees that they did and one of the questions… and I told that story. I told the story that I just told you.

	One of the questions that a gentleman behind the camera asked me, he said, “would you say that Google is a leader in the disability community as far as forwarding issues of people with disabilities?” and I felt like that was a good point but because this was going to a global audience of people more than just people with disabilities I said, “I think Google is a leader in bettering the human condition.”
Debra:	Yes.
LaMondré:	Because here’s the thing that we have to stop doing, we have to stop on walking disability issues off into its own separate corner. We have to become a part of the mainstream conversation. And if we don’t become a part of the mainstream conversation, we’re going to always be that special group over there. We’re going to always be that group that’s so special that we can’t talk about it in Mix Company.

	No, listen, I am mainstream population. I am mainstream. And the thing is, you’ve got to get everything else ready for me because we know this as clinicians and as workers in the disability community, if you make things better for people with disabilities, you make it better for everyone. So know…
Debra:	So, are you special? So you’re special.
LaMondré:	I am special to my mama and I want you to understand that.
Debra:	And your sister…
LaMondré:	Absolutely. I’m special to them. But the reality is, I’m a regular guy. I am a regular person with the same aspirations, the same dreams, the same issues that everyone else has and I want those addressed. My goal is to pursue the happiness. That’s what…
Debra:	Yes.
LaMondré:	And I’m sure that’s exactly what you’re about, pursuing happiness. So why does it have to be quarantined that my happy is special? It’s not. My happy…
Debra:	I agree. And also, could you say… and I’ll tell you, I’m cheating a little because Doug Foresta, our producer made a couple of comments in the background but he said, “maybe Google’s in the business of unlocking human potential.” And so, I did have to just say that that’s a good business to be in. so I just have to do a shout out for Doug. Because isn’t it about unlocking human potential?

	So, one thing that I often say when I’m talking to corporations LaMondré is, if you’re only looking at this through the lens of diversity and inclusion and we’re part of the diversity and inclusion family. I’m proud to be a part of it but the problem is, if you look at it at the lens of the United States right now, there’s a lot of people that are incorporated in the disability… excuse me, the diversity inclusion. As a matter of fact, I think my son is one of the few people as a Caucasian young man that doesn’t have a disability and he’s not an LGBTQ. He doesn’t fall under any of the categories.
LaMondré:	Right.
Debra:	Doug Foresta picking on him. Doug is Jewish so you know, Doug could fall under religious category, right?
LaMondré:	Yes.
Debra:	So, if he was discriminated, “you discriminated me because I’m Jewish.” Okay. Am I going to discriminate against you LaMondré because you’re African American? Or is it because you have a disability? Or maybe it’s because you have a beard today. I like your new beard. So, having these conversations only from the lens of diversity and inclusion; I think it’s a mistake and I know we were talking about that before we started.

	Doug Foresta made a comment, “or am I being discriminated because I’m a bald man?” And since…
LaMondré:	I’m guessing it gets super sexy. That’s what you…
Debra:	That’s right.
LaMondré:	Oh my sexy beard. Right.
Debra:	So… but, I just think you know, when you got… I like the example you gave where you say you know, so we’re the disability part of diversity and inclusion so set us over here in the corner and try to help us when you can. I know it’s complicated but the reality is, we’ve got to stop looking at this from the lens of only charity.
LaMondré:	Right.
Debra:	From the lens of only diversity and inclusion, from the lens of only US versus global. We’ve got to be looking at it through the big eyes; sustainable development goals for all.
LaMondré:	Right.
Debra:	The convention on the rights of persons with disability, yes, the ADA and things like that. But I was just wondering if you would shift a little bit and talk about it from this perspective, the diversity and inclusion. and before you do it, I’ve said this on the air before so I apologize for repeating my stories but, I was in the really cool SHRM presentation once, in their diversity conference which I highly recommend, SHRM’s Diversity Conference. And I was one of the speakers but I was in a class and the instructors were saying, “shout out to all the different diversity and inclusion.” And I thought, “Oh, I’m going to be quiet for a change and I will wait to see how long my community gets put on the board.” And so they were putting on the board, put it on the board and the participants came out with some great once that I haven’t even thought about and then we’re like down about 15 or 18 and still, we had not been included. Disability still had not been brought up. And I thought I couldn’t stand it anymore and I said, “Disability.” people are like, “oh yes. Good one.” I was like, we’re not in… we’re not in the top five. I mean, what? So I wanted to tear up and boom! There you go.
LaMondré:	Absolutely. I have a very similar experience to that. I remember I was at a progressive conference in Chicago years ago and in the conference hall they had flags all around the room that mark significant time periods. Significant events in civil rights and you know, just in human rights and all around the world they had all these wonderful legislations. I mean, things that were almost obscure. Things you’ve never heard of before. And in nowhere on that wall was the America’s with disabilities act.
Debra:	Wow.
LaMondré:	Now understand, the America’s with disabilities act at the time was one of the largest pieces of civil rights legislations ever created.
Debra:	And it has… and it has changed the world. It has.
LaMondré:	Absolutely.
Debra:	Yes.
LaMondré:	It was the things on which the bases of the convention on human rights was built.
Debra:	Right.
LaMondré:	So interestingly enough how long it took us to get onboard with it but still yet…
Debra:	And we saw how they ratified the CRPD but that’s a whole another… we’ll cover that in another one.
LaMondré:	And it was built off of the Americans with disability.
Debra:	I know.
LaMondré:	It gets amazing. But anyway, so, as I looked around this room filled with progressives; our flag was not there. Our moments were not there. None of them reflected the issues of people with disabilities. Now, understand disability is the single largest minority group that anyone can join at any time.
Debra:	Right. And it’s the second largest after women.
LaMondré:	Absolutely. So now, think about that. Think about that, second largest after women and the only minority group that anyone can join at any time.
Debra:	Right.
LaMondré:	So when you consider…
Debra:	You can move in and out.
LaMondré:	When you consider those two things, that issue should always be at the forefront of any conversation when you’re talking about inclusion and diversity. But somehow, we always get sidled away. Somehow we always get pushed off in the corner and sometimes, we cause ourselves to get pushed over into the…
Debra:	Absolutely. I agree.
LaMondré:	You said something that I thought was very interesting. Just like Debra you said, you know, we’re talking about these things. We talk about it because we deal with these in a certain way because we find that it is complex and it’s hard. Well guess what, it can be but it really isn’t. It can be… there can be some complicated components with it, there may be some complicated issues that we deal with as far as the complexity of the issue but the reality is, it’s pretty darn simple. And I think that what we’ve done as clinicians is we’ve done a disservice in that we’ve made things so heavy.
Debra:	Yes.
LaMondré:	We’ve made things so hard. We’ve made things so mystifying until we feel it’s about tactics…
Debra:	Yes.
LaMondré:	It’s this techniques. It’s about you have to do A in order for B to happen when it really boils down to the it’s about us being open and having the conversation that really moves the experience forward. What experience? Not the disability experience; the human experience. We recognize that we all gang. We all gang when we’re all… when we all have a seat at the table.
Debra:	Right. Right.
LaMondré:	In the book… in your book Inclusion Branding, one examples that you talk about is you talk about something as simple as a television remote and how the television remote started off as a way to help people with mobility impairments change the channel. But now you can’t buy a television without it. It’s not because so many more people can’t get up and change the channel, it’s not because there’s been a dramatic increase of people who cannot change the channel, it’s because it made life better for everyone.
Debra:	Right. Right.
LaMondré:	So, why does it not…
Debra:	We have great examples of that.
LaMondré:	If we… so why does it not serve that if we employ more diverse people; then it will make our service offerings so much better.
Debra:	But are we… I believe a lot of it is… a lot of it is fear and still awareness issues. And I think also in our efforts to solve these problems in the United States but also globally, and you said some of these, I think we have complicated this and we have really really confused everybody.

	So, when I first met you LaMondré, you were working at Best Buy and you were doing really really well there. And I actually stole you from Best Buy and you came and work with Tech Access because I just was so impressed with your attitude and what you brought to the table. It was never about a pity party of, oh, I feel sorry for LaMondré, no. why do you feel sorry for me; I don’t have time for that. But, we really have complicated it and then we’re doing things where we’re deciding you know a company is accessible or not. I think we continue to… we continue to really confuse employers.

	When I wrote my second book, tapping into Hidden Human Capital, I was trying to sort of demystify some of this. And so I kept the book pretty easy to read and short and it’s like how do you hire people with disabilities? You hire people with disabilities like you hire any other person. But you know, maybe you might need to accommodate a person with a disability or maybe you might need to accommodate an employee without a disability because you want your employees to be productive…
LaMondré:	Right.
Debra:	Which is a good thing.
LaMondré:	Right.
Debra:	And so… and I talked about a lot of that and I also talk about things that really confuse corporations especially multinational corporations which most big corporations are; how do you include somebody with a disability in the United States versus in other country especially when the definition of disability is different? So, how does that work? And the laws are different and yes, most countries have signed and ratified the convention on the rights of persons with disabilities except the United States. We signed it, we haven’t ratified it. I believe that’s not showing global leadership but you know, everybody knows how I feel about that. But, I think it gets very complicated for these corporations to really include people with disabilities when they’re just so confused and terrified about making the wrong mistake.
LaMondré:	Right.
Debra:	And I’ve had corporations say to me… this sort of reminds me, this is something that you can speak to a little bit, sort of reminds me of when in the United States we were really trying to do a better job of including African Americans in our workforce and for some reasons, specifically African American women. And I would have people say, remember there was a period of time when they said, “Well, I know we should be hiring more African American women but they’re very difficult to fire if things don’t work out.” And then I started hearing that crap about people with disabilities and I said, “Well, that’s interesting to me because you’re a corporation, you hire people, you retain people and you actually sometimes have to fire people.”

	How do you fire an employee with a disability? Well, in the first place I’m going to ask some kind of questions, “Do you need to fire them? Is there something…” but there are processes and legal requirements of what you have to do in the United States to fire an employee. Now it’s different state by state. Some state are right to work blab la bla but, once again, this is about hiring a human being not a diversity you know hire. Hopefully.
LaMondré:	Right. Right. For me, when I hear those kinds of things, the first thing I think, that’s crap. That’s a bool crap. It’s a reason…
Debra:	It’s an excuse. It’s an excuse.
LaMondré:	Exactly. It’s an excuse for you not to do what you know you should do and…
Debra:	Right.
LaMondré:	We should do it. You know I think about it, when you said you stole me from Best Buy. Here’s the reason you stole me from Best Buy, you have a for profit company and you saw me as a potential of helping your company make more money.
Debra:	Right.
LaMondré:	That’s why you hired me.
Debra:	Right.
LaMondré:	That was the issue. That’s why you hired me. And here’s the thing, if I did not bring that to the table; then you have every right to fire me.
Debra:	Right. Right.
LaMondré:	Simple. Now here’s the thing, when we talk about accommodations, when we’re talking about what kind of accommodations you may have to make, you make the accommodations that’s necessary for that employee to do the job as effectively as they can. In other words, you created an environment for that employee to be successful whether they have a disability or not.
Debra:	Right.
LaMondré:	Whether they’re African American or not. Whether they fall upon your diversity spectrum or not. You should… as a business owner, you should want each and every employee you have to be successful because if they’re successful, then you’re successful. And if that doesn’t work out, then you let them go.
Debra:	Right. We know how to do this. Right. Yes. We know how to do this as a society. And you know what? I think that we have… our community does have a disadvantage and I was… I have the pleasure yesterday to visit the ARC in their DC offices and we were talking about this perspective from the intellectual development disabled like my daughter Sara who has Down syndrome. And we were talking about it from that and we find many many Americans with disabilities especially Americans with disabilities that have intellectual disabilities; they’re not qualified to do the jobs that are available. And corporations are saying to us appropriately I believe, “please don’t ask me to create a whole bunch of new jobs. I’m going to create jobs based on my business need.” And by the way, I think that’s appropriate.

	What we do want you to know is that those jobs can be filled with people with disabilities but at the same time, we need to do a better job as a community of a few things. we need to do a better job as a community of making sure that people with disabilities are trained to do the jobs that are available and that’s not just about people with disabilities. There are many, once again looking at it from US perspective, there are many Americans that are not trained to do jobs that exist.

	We have millions of jobs available right now that people want to hire right now and we have millions Americans looking for jobs and we have a problem, there’s a mismatch. So, what can we do as a community to make sure that people with disabilities are trained to do the jobs okay, first of all. And then second of all, I still continue to believe that this community, our community, we’re a billion people strong.

	According to the world health organization, one in seven people have a disability. There are seven plus billion people in the world, that’s one in seven people. You include somebody that loves person with a disability; somebody who’s part of the family and you start… the numbers are astronomical. But the problem is, we do not vote as a community.
LaMondré:	Yes.
Debra:	And when I say vote, and I mean vote in the biggest word. Yes, vote for the candidates that are including us but we need to buy from the companies that are supporting us. You know, we need to support the brands that are making adaptive clothing for us like Tommy or at Walgreens where they’re hiring people with intellectual disabilities in their distribution or CVS is doing some cool stuff, Microsoft’s rocking it out, Google. We need to support the brands that are supporting us…
LaMondré:	Absolutely.
Debra:	And we need to tell them why we’re supporting them. Right?
LaMondré:	They definitely need to know that. And I think that they are… we really need to take a multipond approach to this issue. I think that the disability community in itself has to come together and as you said, vote. Not just for the candidate but vote with your dollars, vote with your…
Debra:	Vote with your wallet. That’s a hashtag I’ve used in the past.
LaMondré:	And it’s a great hashtag because it make sense. Because understand, what moves business? Dollars. Money. That’s what moves business. And so, if we really want to see change happen especially in an economic sense, we need to vote with our dollars because we control a lot of dollars. But then I also think that it’s important that when we tell the stories; that we tell the stories earnestly. That we really put out what the realities are of what we face. That is not just…

	So many people like to say things like, “oh no. I don’t necessarily need anything. It would just be fine if I can get It.” no. we really need to say, “how can I most enjoy this? How can I most take advantage of whatever product or services out there and really put those things out there.” Don’t settle for half best when you know you deserve the full of what is there to offer.
Debra:	Right. Right.
LaMondré:	And I think the third piece and this is what’s important to me and I know this is important to you. I think when you have professionals like myself; I’m a Trainor, a speaker and a consultant. I think it’s important that when we approach businesses, that we approach it from the perspective that we are here to help demystify this process.
Debra:	Yes.
LaMondré:	Not more complicate it.
Debra:	No.
LaMondré:	We’re here partner with you not to beat you up. As a diversity practitioner, one of the things that I’ve noticed and this is something that I’ve always hated about some diversity trainings is that people can leave there feeling beat up.
Debra:	Yes.
LaMondré:	People can leave those interactions feeling worse about their position on diversity and who they are personally. I mean, personally offended.
Debra:	Right.
LaMondré:	And my thinking is, why would you invite me into your company to beat you up?
Debra:	Right.
LaMondré:	This is some kind of masochistic thing that we should be involved in. But I’m here to help take away the fear, to help demystify the process, to help uncomplicate what’s out there and that’s what I strive to do as a professional. And I think that if we came from those three approaches by banding together as a community but also by earnestly telling the stories and letting these brands and organizations know exactly what our needs are and what our feelings are but then thirdly having part to it as clinicians like myself and like you Debra who are out there really championing the cause of business. Because let’s face it, if we do that right, the business is going to benefit. That organization is going to benefit. Not because it’s just the right thing to do but because they should see an increase in their bottom line.
Debra:	I agree. I agree.
LaMondré:	In their profit share.
Debra:	Yes.
LaMondré:	There should be an expansion of who they serve and how they serve them if we do our jobs right and they apply what we’re teaching. And that’s why I’m all for the disruption of disability diversity inclusion.
Debra:	Me too.
LaMondré:	I’m sick of business as usual. I’m sick of it being about tactics. I’m sick of it being about language. Even though I think those things are important, I don’t want to diminish the importance of how we say things and how we address things but it has to be more than that. It has to be about true engagement.
Debra:	And right now we’ve gotten stuck in those conversations. I have… I remember one time I gave a presentation for few hours and I provide statistics and all these measurements and analytics because it’s what corporations understood. And there was one woman there from our community; community of people with disabilities. And after I got off stage, she said to me, “I noticed this one time that you’ve slipped up and said…” and I used a wrong terminology. You know, maybe I used… I remember what it was I’m not going to repeat it but it was… I was talking about little people. And I think… and this was years ago but I used the word, I think I used short stature at one point which is you know I suppose to use.

	I used 18 times little people because I was talking about a story about that but she had to make sure that I knew. That I had one time used this word wrong. And I remember thinking, “did you hear anything else I said?” because I really gave a lot of really grounded good information and I got these corporations really stoked and thinking, “I could actually do this.”
LaMondré:	Right.
Debra:	Instead of scolding them because by galley if you use the wrong term; we’re going to get you.
LaMondré:	Right.
Debra:	And also LaMondré, the whole world is being disruptive like in my life time I’ve never seen. It’s wild. I’m reading a book right now called “the Future Age” and it’s so interesting and I’m really blessed that the author has agreed to come on the show. But what it’s talking about is artificial intelligence and you know we’re calling this the fourth revolution and how does everything that’s happening with the AI and the robotics and… I’m like you, I’m a technology nerd. You know, everything that’s happening with driverless cars and 3d printing and…
LaMondré:	I can’t wait.
Debra:	How can all of that be used to enhance humanity, assure that humanity can be working in the jobs we want to work that we add value. You know are the robots going to come in and take away every single job. Are they going to come in and take over and we’re going to… there’s so much fear and confusion in this disruptive efforts…
LaMondré:	Right.
Debra:	But as we’re walking this major disruption all over the world, I agree with you, diversity and inclusion needs to be disruptive.
LaMondré:	Absolutely. It has to be. And I think… and I think that we have to be the ones to do it.
Debra:	I agree. I agree.
LaMondré:	I believe that those things, as I said, language and all of that, it is important and I’m not trying to diminish that but I think…
Debra:	No no no. but we get stuck there and it becomes the easy button.
LaMondré:	Exactly.
Debra:	Doing a shout out for Staples. It’s the easy button. Well, I went in and I made sure that we have all people first language. Whoosh! Okay good.
LaMondré:	Right. But what about the people who don’t even follow that? What about the people who don’t identify with people first language? What about the people who say, “no no no. Understand my deafness is a part of my culture. So when you call me deaf, you spell it with a capital D because that’s a part of how I identify.”

	So you have these… you have these different perspectives and as I said, I think it’s important that people are aware of the perspectives but does that really move the, does that really move the needle? Does that really move us forward in getting people hired? Does that really move us forward in getting people involved and say, “Hey! I want these people as my customer.”
Debra:	Right.
LaMondré:	Does that really move us forward with that or does it just making certain that you can take a box? And like I said, I’ll supply you with all of that. If you want people first language, I’ll do that. If you want identity; I’ll do that. I can give you all of that. But what I really want to do is I really want to improve your business. I really want to move this forward. I want to increase your market share. I want to teach you how to really engage with this community. To see this community. To see this community as a viable income source because we are.
Debra:	Yes. And then…
LaMondré:	And I think… I think it’s important that…
Debra:	And then we need to teach the community.
LaMondré:	Exactly.
Debra:	Because… and I said this one time before but I spoke at the National Down Syndrome congress and there were 4000 families there. And I said to these people that came into my session and it was a packed session I said, “if you… if you would support a brand because they’re supporting our community of people with disabilities and you’ll take a time, all of us take the time to now go and write a letter to the CEOs of these corporations, these corporations get 4000 letters from the community of people with disabilities.” Google, give Google more love because we love Google. So if 4000 of our families sent emails to Google or to Microsoft… Microsoft just said they’re going to spend $25,000,000 on an artificial intelligence to improve assistive technology for people with disabilities. Yay! Okay.
LaMondré:	Right.
Debra:	Then why… how about 4000 of us write letters to the CEO of Microsoft thanking him for doing that who is a part of our community as his son with a disability.
LaMondré:	Right.
Debra:	If we would really do that on social media and the girl session and writing similar letter out. If we do that, these corporations even more so would include our community. But we’re not… we’re not making buying decisions, purchasing decisions, employment decisions. The millennials are saying, “I will change companies. I will go work for another company that I perceive to be more socially responsible than my current company.”
LaMondré:	Absolutely.
Debra:	And you want to be employed with employer of choice that will be having social impact.
LaMondré:	Absolutely.
Debra:	So, anyway, I can talk to you all day but I know that we’re out of time but, I just wanted to continue this conversation. I want to make sure that before we go that people know once again how to find you, how to listen to your program. I want you to talk just for a minute about what your program does and then we will make sure that as our training is available, as we’re putting up the private sessions or any corporate ones that allows to invite the public to; we’ll make sure that people know about it. We also will tag Google and Microsoft and some of these other good brands today on the show so that they know we’re bragging about them and we appreciate them.
LaMondré:	Absolutely.
Debra:	But tell us about how we find out more about LaMondré.
LaMondré:	Absolutely. If you want to find more about LaMondré Pough, you can follow me on Facebook actually. It’s LaMondré Pough. That’s L-A-M-O-N-D-R-E P-O-U-G-H that is the name on Facebook. If you want to follow me on Twitter, that’s LaMondré L-A-M-O-N-D-R-E underscore Pough P-O-U-G-H on Twitter and you can also follow me on Instagram at the same thing LaMondré Pough.

	And I’m actually… I am… the name of my podcast is Walking on Purpose and the whole concept behind it is to help people live purposeful lives and we really focus a lot on entrepreneurship because that’s a big thing for me. But honestly, it’s anyone who wants to live on Purpose and have their purpose be a part of their passion in life and put that out there and that is on the Global Network, at the Global Impact Today Network. And so we’re really excited about that and we’ve got some new interviews coming up. But honestly…
Debra:	And it’s not just people with disabilities. Once again, this is about people that want to have purpose in their life and they want to make a difference in their life.
LaMondré:	Absolutely. It is simply about Walking on Purpose. If you feel like you have a purpose, this is the show for you. And I also have to say this as well, I’m a speaker. I’m a speaker and a trainer and this is why I love Debra so much because she is that as well. And if you want us to come, if you want us to share some insights, if you want to us to share any experiences or knowledge that we have; we’re here and I would love to come up and share that with you. And I thank you Debra for the opportunity to share my voice on your platform but I also want to thank you for the awesome work that you do. It has been…
Debra:	Thank you.
LaMondré:	An honor as your friend to sit back and watch the work that you do and be able to actually join you in the work. So, thank you for allowing me to help and anytime you need little help on my big mouth I will.
Debra:	That’s right. And we will keep disrupting it all and we’ll keep rewarding the brands that are including us and we’ll keep encouraging our community to please join the conversations. Please thank and reward the companies that are including us and if a company isn’t including us, have a dialogue with them. You know, often they’re not including us because haven’t thought about it.
LaMondré:	Right.
Debra:	But I’m really looking forward to this training that we’re going to be putting out together and we’ll keep everybody informed. But, thank you LaMondré, thank you Doug for everything you do in the background for us and we will talk to everybody again soon. Buh-bye.
Male Speaker:	You’ve been listening to Human Potential at Work with Debra Ruh. To learn more about Debra and how she can help your organization, visit ruhglobal.com. If you’ve enjoyed today’s episode and you want to make sure that you don’t miss any future episodes, go to iTunes and subscribe to the podcast, Human Potential at Work. Thanks so much for listening and we’ll be back next week with the new episode.
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