Debra Ruh:	Hello. This is Debra Ruh and You are watching or listening to Human Potential at Work. I am the CEO of Ruh Global Impact and we’re really honored to bring this program to you every week and really talk about the tech topics and the interesting people that are making a difference in the disability inclusion; the accessibility and inclusive design spaces.

	So, today, I’m going to have a guest that I’ve had on many times, Doug Foresta. He is the producer of Human Potential at Work and I’ve worked with him for a long time. He’s also a clinical counselor. I always say that wrong. I’ll let…
Doug Foresta:	Social worker. Yes.
Debra:	Doug explain that again.
Doug:	Clinical social worker.
Debra:	Clinical Social Worker and he’s a professor. He teaches mental health courses at colleges in the United States and he has a very… a very keen mind. So, today, we’re going to do a two-part program talking about disruption. Disruption and how it is impacting the community of people with disabilities and the industries, the accessibility and inclusive design, universal design, everything that we’re doing to try to make sure that people with disabilities are more meaningfully included in our society.

	So, Doug, thank you for being on the program again. And for maybe some audience that do not know your background, do you mind you know, explaining who you are and correctly talking about your background since I didn’t correctly do that.
Doug:	Well, thank you Debra. And yes, you and I have been working together for over a decade now. Started when I was 21 so… but…
Debra:	Yes.
Doug:	Yes. I mean, I produce… we produce Human Potential at Work and it is correct, I’m also a licensed therapist and have done counseling and social work for many years with all kinds of people. And together with you, we’ve done many episodes on a variety of topics but today, I know we’re going to talk about disruption which is a… it’s one of those double-edged sword kind of topics. You know, like, it’s a very… what’s sort of I’m looking for, like, it’s a complex topic I guess I would say.

	And so, maybe we’ll start with… you know, one of the things we were chatting before we went on air about was: has the conversation, has it become more difficult? Has disruption made this… you know, made the environment more difficult and made conversations more difficult? So, I’d love to hear your thoughts about that and your experiences about that.
Debra:	Yes. And I do also want to mention that Doug has a show called Mind Talk where he interviews guests about mental health issues and mindfulness and really exploring the mind in the biggest sense of the word. So, I really also recommend you listen to that show because it’s a really powerful show. And so, you know, there is so much disruption that it is staggering sometimes and I guess this is our new normal. This disruption.
Doug:	Right.
Debra:	At least for a while. For a while this is going to be our new normal. And it… it is very interesting to watch because the good news, and there’s a lot of good news, the good news is that a lot more corporations and organizations and governments and agencies including UN agencies are working really hard to include people with disabilities in more meaningful ways than ever before.

	We have conversations that are very rich. Very intense. Sometimes, these conversations can go off the rails if you’re not careful and I find that the conversations, they seem to be shifting and changing. And so, I’ve heard from corporations and especially in the United States, they’re saying you know, “we really do want to include people with disabilities. It makes perfect business sense to us. We want to include, retain, train, promote individuals with disabilities.” But the disruption is just causing… so many…

	There’s a lot of risks to the conversation and the risks are different depending upon where the conversations are being had but also, depending upon who you are and where you are. And so, just grounding that comment a little bit. If you’re a US multinational corporation, you’re going to have different conversations here in the United States than you might have in other areas where your employees are.
Doug:	Right.
Debra:	And many of the corporations that we deal with are… they’re enormous with hundreds of thousands of employees all over the world and yet, often we see the efforts being made happening mainly in the United States, the United Kingdom, maybe in Europe. We see it happening in Australia and there’s very interesting things happening all over the world; in the Asia, in Latin America but at the same time, there… it’s fascinating how the disruption is impacting these conversations both negatively and positively and I know we’re going to talk about that a little bit more today.
Doug:	So, why don’t we… actually, I was thinking like, we’re talking about disruption. I mean, how would you define disruption? I mean, I think that’s an interesting sort of thing you know.
Debra:	Yes. Good point. Good point. And you know, the word “disruption” I think is such an interesting word too because as I watch a lot of things and participate in conversations about what is happening to include people with disabilities. So, I’m always in those conversations.

	So, the disruptions that are happening with the political disruptions all over the world, the technological disruptions, the fake news, the conversations with tech for good versus technology is going to kill us all…
Doug:	Right.
Debra:	Artificial intelligence is going to wipe us out or it’s also going to be the best you know, game changer for people with disabilities we’ve ever seen. So, that’s what I mean by disruption. There’s just so many changes happening so quickly and it’s really impacting countries in different ways but in some ways, it’s the same and you know, controlling the conversations that are happening on social media. It’s like constantly drinking out of a gigantic firehose.
Doug:	Yes. Yes, I agree. There’s so much more information coming at us now than ever probably in human history.
Debra:	Yes.
Doug:	And so much change that’s happening. So, right. So, how do these things… I appreciate that because I just… we talk so much about disruption and I think it’s good to sort of define it. So, let’s talk about some of the…
Debra:	Yes. I agree.
Doug:	Why don’t we start with some of the positives? I mean, what do you think are some of the positives of disruption?
Debra:	Well, I think the positives which I’m very excited about is that I think a lot of people with disabilities are finding their voice and…
Doug:	Right.
Debra:	I use that in a very broad way because you know, not all people can speak in the traditional manner and yet, I see more and more individuals with disabilities both visible and invisible disabilities really standing up and talking about who they are and who they want the world to see them as and their experiences growing up or you know, acquiring a disability. So, I think the conversations are much richer. I think the conversation…I also… and I don’t know sometimes it fits just we’re implying but, it almost feels like some of the conversations have gotten a little softer. Meaning a little bit more willing to let’s have a conversation and let’s have a debate than I had seen…
Doug:	Right.
Debra:	For a while there were… and of course it’s still happening but, the conversations were so intense that in some cases you’re almost afraid to weigh in there because people are just you know…
Doug:	They’ll just jump on your throat. Exactly.
Debra:	Yes. Slash and burn and you’re not going to have a conversation. You’re going to you know…
Doug:	Yes.
Debra:	And so, I… I’m very active on social media and I’ve been having some really rich conversations on LinkedIn. LinkedIn, very impress with LinkedIn these days and the engagement is very interesting and I posted an article, reposted an article that a person with autism wrote about their experiences and their experiences with bullying and inclusion and I posted it in the conversations that we were having back and forth with people with disabilities, with parents of people with disabilities, with people… community members that don’t have disabilities or have been impacted by disabilities. It was very interesting to see how they were talking about it and it felt like we were having more of a debate…
Doug:	Yes.
Debra:	Than “I’m right at all cost. I don’t care what you say. I’m right.” You know, that kind of conversation…
Doug:	Right.
Debra:	So, I think the positive in this is that more people are owning their power. More people are joining the conversation. It feels like more people are trying to seek to understand. And once again, not everybody is doing this but, just as a whole Doug, I’m seeing this.
Doug:	Right. At least a good percentage of people are.
Debra:	Right. And then at the same time, I know that I’m changing because I was brought up you know, in a difficult childhood but I learned so much from it with a mother that really struggled with mental health problems. And I always knew my mama loved me but, at the same time, that good girl, be a good girl at all costs that I learned as a kid you know…
Doug:	Right.
Debra:	I’m trying to sort of not be that person anymore. So, there are some conversations that traditionally… it was almost like… I said this before, I try to find corporations doing things right so that we can reward the positive behaviors because I believe in rewarding positive behaviors but I’m starting to realize that I’m going to have to be more vocal. I’m going to call out a brand right now; Domino’s.

	I actually really like Domino’s pizza and we have been customers of Domino’s for a long time but, we as a family are deciding not to order pizza from Domino’s anymore because Domino’s is choosing and they have the right. they have the right to do this but, they’re choosing to go all the way to our supreme court to fight whether or not their website should be accessible and they want these…
Doug:	Wow.
Debra:	Laws thrown out. Yes. This is very very very serious.
Doug:	Why would Domino’s choose that fight? That makes no sense.
Debra:	I don’t know. I don’t know why they would choose that fight because what they’re saying accidentally is that they don’t care about the community of people with disabilities…
Doug:	Right.
Debra:	And the community is freaking out. Somebody wrote a post saying, “is Domino’s… Domino’s is going to F it up. (I won’t say that on the air) for people with disabilities in the internet?”
Doug:	Right.
Debra:	And so, I’m not sure if I were that brand, I would make that decision because the reality is…
Doug:	Right. Why fight this battle?
Debra:	Why would you… why? You’re a pizza company. Let us eat your pizza. Why are you going to take a stand that appears to be a stand against the community of people with disabilities?
Doug:	Right.
Debra:	I don’t think it is but at the same time, I don’t think I can be the little good girl and not speak up about this. And so, I remember Target made these decisions years ago and Target decided to fight it and turned to a section lawsuit but what was really interesting about the Target brand is they learned so much from that and they’re actually one of the best brands that’s including people with disabilities now.

	They’re very good about using models with disabilities. They’re very good about making sure the website is fully accessible. They’re really a leader in this space. So, I’m hoping in the long run, maybe Domino’s can… you know, maybe there will be a positive output but, I don’t know why they would choose to do that. I think it is a really bad mistake and…
Doug:	Yes.
Debra:	I can no longer support that brand. I just can’t because I have a daughter with a disability…
Doug:	Right. No. Right.
Debra:	I have invisible disability and my husband has a disability. This is real to me. And so… and I have a choice as a consumer. So, I think one thing that the disruption is also causing, the positive is that the community of people with disabilities are realizing that we do need to step up together and we need to all be singing from the same music.
Doug:	Right.
Debra:	Because we don’t understand. Tell us Domino’s why you’re not just going to make your website accessible. Tell us. Explain to us. Do you think it’s too hard? Because there are so many other brands including your competitors that have done it…
Doug:	Who do it already. Right.
Debra:	Yes. So, I don’t understand why they’re taking it to supreme court but, that’s what we do in the United States. We figure things out, we learn from our lawsuits. Sometimes we take it to our supreme court and hopefully, we’re going to evolve from these conversations. But it just seems like there’s a lot of risks to their brand. That families like mine will say, “well. I can’t support your brand anymore because…”
Doug:	Right.
Debra:	“You don’t appear to be supporting my family.” So…
Doug:	Right.
Debra:	Since you’re choosing to come out and fight this and say the supreme court of the law… land of the law… law of the land “you know, let’s just not make websites accessible anymore. It’s way too much trouble for us brands.” What? What? But we really do expect… by the way, corporate brands, we expect you include people with disabilities. And by the way, you already are.
Doug:	Right.
Debra:	But you need to know that you have people with disabilities working for you. Investors with disabilities invest in you and shareholders with disabilities and vendors with disabilities. We’re not going away.
Doug:	Right.
Debra:	So, why they would choose to take on that fight? I…
Doug:	Right. Exactly. But like you said, the good thing about disruption is that it allows for people to speak more in one voice with all the technology that’s come out. It allows people to… I know you said this before Debra that you know, we talk about the community of persons with disabilities but, truly, the community could be a lot more cohesive…
Debra:	Yes.
Doug:	And that historically it has been. And so, some of this technology allows for that kind of gathering of community that… you know, it’s necessary when companies like Domino’s do this.
Debra:	Yes. And it’s fascinating because I have corporate brands telling me that the vendors that are supposed to support them to be accessible to make sure they’re including people with disabilities in empowering ways, that the vendors are not sophisticated enough to help them. There’s some truth to that. There is… it is buyer be aware in the market. You really do have to understand what vendor you’re dealing with and it’s so easy now to post as an expert on social media. All I have to do is use the right tags over and over and over again. How do you know if I’m really an expert?
Doug:	Right.
Debra:	And there are really good grounded ways but, not all… not everybody understands how to do this. And so, I see these corporations saying, “well. we don’t understand how to do this so we’re going to go in this direction.”
Doug:	Right.
Debra:	But I think the opportunity is for continuing all of us embracing who we are and embracing that why would you want large segments of any population left out? Why? How is that good for…
Doug:	Right.
Debra:	Any society?
Doug:	That’s right.
Debra:	And my goodness, we… we had over 170 shows talking about the talent that individuals with disabilities bring to society and the workforce. I mean, we’ve got wonderful grounded stories with this. And so, I find it interesting. And the conversations that I’m having with corporate brands now; they’re very different conversations than I was having and…
Doug:	Interesting.
Debra:	Some of the corporations seem to be getting with the disruption and a lot of them are just clueless and they’re just trying to check the box and it’s like, “well, I’m just going to do this little thing here…”
Doug:	Right.
Debra:	“And I’ll just check these boxes and I’ll pay a little bit of money to this disability persons organization and yay! I’m done.” Ah…
Doug:	Right. Did I do…
Debra:	No.
Doug:	Did I do the thing I needed to do and be done?
Debra:	Because you told me I did. Right?
Doug:	Yes. And I think that’s one of the things that disruption is actually going to be very helpful in a way is that it’s going to cause… to stand still is not going to be sufficient. It’s like standing on a down… you know, if you… you know, if you don’t move up a down escalator, you’re just going to go down. You know, standing still at a down escalator…
Debra:	Right.
Doug:	You’re going…
Debra:	You’re still going down.
Doug:	Still going down. It’s not going to be enough to just say, “okay. Everything is standing still.” And that’s true probably in every industry that we need to adapt and evolve. So, I think that’s going to be in a way a really good… in a way it’s positive thing. I mean, it might feel like a negative to a company that wants to just keep the status quo…
Debra:	Right.
Doug:	To us, that is a… that is a good thing.
Debra:	I agree.
Doug:	Yes.
Debra:	I agree. Yes. Go ahead. Finish the next one.
Doug:	I was going to say that I want to continue the conversation. We’re going to do a two-part. I want to continue this. I’m thinking a good place to pick up next time would be about the… you know, the ways in which disruption. You know, we’ve talked about some of the positives but, the ways in which disruption now has maybe made the conversation more difficult and how do we navigate that?
Debra:	Yes. Right. I agree. I agree. And you know, I think it’s fascinating watching how the corporations are responding to this because I have been an unpaid volunteer for the Valuable 500 with Dr. Caroline Casey and to me it makes so much sense because we’re asking CEOs of major corporations that you have to be a corporation. You have to have a thousand employees or more and the CEO has to sign the letter. The commitment letter.

	There so many… so much work has been done in the United States but it’s interesting to me the American corporate brands that are coming back and saying, “no. we don’t think we’re going to participate in this.” And I’m so surprised by that because it’s like your CEO doesn’t want to participate in a CEO to CEO conversation that’s happening at the world economic forum level saying that you would commit to including people with disabilities as part of your board room agenda which is by the way not that difficult to do because you do… corporate reporting always goes up you know to the board.
Doug:	Right.
Debra:	So, if you’re doing any of the reporting which I sure hope you are that’s including people with disabilities or you’re making your websites accessible, your applications, your services then you’re already addressing this. And so, I find it very interesting some of the major American corporate brands that have said no and…
Doug:	Right.
Debra:	It just makes me wonder about that “no” I’m very… so far, we have three…
Doug:	What does that “no” about?
Debra:	Three…
Doug:	Yes.
Debra:	Three nos and I’m fascinated with that because it… I’m not exactly sure what it’s telling me…
Doug:	Right.
Debra:	And our community but I think… once again, the positive of disruptions is that we’re all talking together. We’re all communicating our concerns and what we think you’re doing right. You know, the brand doesn’t own the brand anymore. The community owns the brand.

	So, I think that… I think that’s very interesting watching the disruption. And I think some of the leaders are going to be very clear very soon in the next… probably the next six to nine months it’s going to be very clear who the leaders are and are not. And I think it’s very important that the community of people with disabilities and our allies really address this. It’s like… you know, I really like Domino’s Pizza but I cannot… I just cannot be a consumer of a brand that doesn’t support my community. I’m going to have to take a stand on that and other brands that are not… that are not including us.
Doug:	Right.
Debra:	And so… or actually fighting that we be included.
Doug:	Right.
Debra:	Wow.
Doug:	Right.
Debra:	So, yes. So, I look forward to the next episode Doug where we talk about… we continue this disruption conversation and I really appreciate the work that you do and I… and we really appreciate our audience as well so…
Doug:	Absolutely.
Debra:	We will see you next time as we continue this conversation on disruption. And by the way, we want to know what you’re thinking too. So, let us know what you’re seeing positively with disruption of including people with disabilities around the world and also what you’re seeing the negative impact as well and who are the brands that you think are doing a good job.

	So, we want to know what you have… what you’re thinking as well. And also, always interested if you think that a person will be a really good guest on the show as well. we always want to know that too. So, thank you everyone. And Doug, thank you for your time today.
[bookmark: _GoBack]Doug:	Thank you. Thanks everyone. 
