Debra Ruh:	Hello everyone.  This is Debra Ruh and this is Human Potential at Work. I’m excited about this conversation we’re going to have today and I have two guests. I have Meg O’Connell and I have Shaholly Ayers and we’re going to continue this thing that we’ve been talking about our few episodes about the fashion industry.

	So, it’s very exciting. And so, let me go ahead and turn it over to you, Shaholly and maybe you can tell us a little bit about who you are. Tell us you know, how you got your life’s journey I should say. And then maybe you can pass it to Meg and she can tell us more about who she is.
Shaholly Ayers:	Sure. Thank you, Debra. Well, I should probably start with I guess at the beginning. So, I was born a congenital amputee which in my case that I was born missing my arm right after the elbow. And because of that, I went through a lot of different personal struggles, insecurities and things like that because of you know, dealing with other children, being bullied and things like that and really trying to figure out who I was and who I am as a person in this world that at that time didn’t have a lot of people with disabilities on TV and the media. And honestly, they didn’t have, and me and my mom used to talk about this all the time, I didn’t see people… you know, when I would go to the mall or go anywhere, we wouldn’t see people with disabilities out there. So, I was living in this world without any representation.

	So, I started to try to you know, figure out like what does this mean? Does that make me bad? You know, is there something wrong with me? And that’s when I came to the idea of, well, if everybody thinks that there’s something wrong with me or disability in general, how do I change that?

	So, I was thinking that around… you know, having these philosophical I guess thoughts you know, junior high, high school and sort of thinking, well, it has to be visual. So, changing people’s mind has to be this visual concept and I had always wanted to model. So, I thought, why not… why not do that? And it wasn’t until later when I moved out of the small town that I grew up in that I got the opportunity to go to an agency. Tried that rout, that didn’t work either. I was rejected.

	I was rejected because at that time, still nobody… you know, there weren’t models with disabilities out there. But I went ahead and progressed and decided that I was going to network with photographers and build my own portfolio myself. From that, I was able to get myself on covers.

	I worked with different local companies in Hawaii where I currently live. And then I met Meg around 2014 and started working with Global Disability Inclusion which was really a springboard for my career and that’s when we saw everything start to change. I was able to model in an inclusive, the first-time inclusive runway show in New York Fashion week. The Mercedes-Benz fashion week and then Nordstrom and then you know, here we are today five years later and I’m modeling pretty regularly.
Debra:	That is so exciting. So, you were not going to let society tell you who you were. Bravo. Bravo.
Shaholly:	Thank you.
Debra:	So, Meg, how did you get into this? I know you’ve been in the field a long time. We’ve worked together for years. You actually inspired me to start what I do because I worked at Sun Trust as a vice-president of corporate technology bla bla bla and I heard about this really cool program that was bringing people with disabilities in the workforce.

	I have a daughter with a disability. I’m like, “alright. I’ll do it.” So, I’ve known about your career a long time and you actually helped me move into the field. So, welcome to the show.
Meg O’Connell:	Well, I’m glad. And you have done amazing things along the way and It’s been nice to continue our friendship over the years and help each other on this journey of inclusion. And so, for me, it started back in the early banking days. I was taking Sign language classes as something to do in the evenings and we have what were called the silent dinners where we would go and mingle with the deaf community to practice our Sign language skills.

	And so, word got out slowly that, “so, there’s…” and I was a teller at the time. That there was a teller that use Sign language. And so, I started having a following of deaf customers come to my teller window. And I started seeing first hand their struggles and their lack of access to information and lack of inclusion and I started asking questions because my thought was, “I’m just learning. I can’t be the best. We’ve got to help customers with varying disabilities.” But unfortunately, I was.

	Similar to Shaholly, I started asking questions and saying, “why aren’t we doing better?”, “Why aren’t we creating better access?”

	And so, it started actually with the deaf community. Deaf and hard of hearing community and we produced the first of its kind and still the only one out there. Series of video tapes with American Sign language and open captioning on the basics of banking services. From checking savings, to money market accounts, how to apply for a mortgage, planning for retirement all of those pieces.

	And from there, it catapulted to all disability groups and I tell the story and you may remember it too Debra but, I tell it to people in financial services now and they gasp that that’s even happened. That I was taking statements for our blind customers and recording them on my cassette tapes in my apartment so they can have access. And so, we found a way to do it officially.

	So, very grassroots back in the early days. And from there, I went to Booz Allen and was there for 10 years continued in my journey that employ resource groups for people with disabilities there and just continued my work there. And then almost seven years ago, started Global Disability Inclusion because I saw a real need as I know you have too Debra in this being a global movement.

	And there are a lot of companies that wanted to do global things but a lot of the resource groups were saying, “oh. Sorry. We only work in the US.” So, I have done some global work at Booz Allen and just saw it as a nice merge for going back into my passion and taking what I learned from doing that global work to look at disability in a broader sense.
Debra:	Yes. Yes. I agree. And I know that when I started working globally early on in my career, I just didn’t understand how we can have these conversations any other way other than global. Because even though there’s been a lot of really good efforts made in the United States and the United Kingdom and others, we’re better when we come together and we support each other. And so, I think it’s very important we speak about this locally, nationally and globally. So, it’s…
Meg:	Yes.
Debra:	And you know, sometimes, I think we’ve… I know that we’ve made a lot of progress. I think Shaholly, as you were explaining your story, there’s been progress but, it’s still been very slow. And I also… unfortunately in the United States right now with all the complaints and litigation and conversations, some of the progress seems to have been halted in some areas especially with employment.
Meg:	Mm-hmm.
Debra:	So, I think it’s really important that we all continue to work and support each other because, there’s so much work that needs to be done. So much. And it’s so important that people be able to see like you were saying Shaholly, representation. Because you’re a beautiful woman which is one reason why you would make a great model.

	I mean, it’s okay for a… I’ve said this before but, it’s okay for us to expect models to be beautiful. Whatever that word means to you. That’s okay but, at the same time, who cares whether somebody is missing an arm or a leg or what does that have to do with anything? And who is…
Meg:	Yes.
Debra:	Who are we to decide what beauty means? I think my daughter born with Down syndrome who is overweight is very beautiful inside and out. So, I think we still have a lot to do with society. I think all this disruption that we’re seeing happening with technology and AI and everything that’s being disrupted continue to give us reasons why the work that we’re all doing is so important.

	So, Shaholly, I know that I’ve seen some of your YouTube videos. They’re very interesting and certainly talk about your journey but, they’re also… they seem a lot bigger than that. They’re… it’s something that I wish that my daughter had access to when she was little. As she was trying to figure out who she was. So, I was wondering if you could talk a little bit about that.
Shaholly:	Talk about my journey as far as how I got to that point?
Debra:	Yes. Why did you decide to take it… or not only… I know you’re on the runway and you’re doing that but, you’re doing a little bit more because you’re also talking… you have stuff on YouTube, you’re on social media. So, you’re not, I don’t want to say you’re not just a model because it’s important but, you are taking this as a platform to really try to change people’s minds about what it means to be human being.
Shaholly:	Well, I think the reason… I had a lot of internal struggle when I started because I was a tomboy when I was a kid. I was never… I never thought of myself really as this pretty girl. I didn’t wear dresses either. I didn’t wear cute stuff. I just…

	You know, so for me, it was really hard to model but, I had this idea going you know when I started that was I wanted to do something. I wanted to have representation. I wanted to, sorry, I’m getting turn at here.

	I wanted to have visual representation and be a visual representation. But also, the whole point of that was to start a conversation and to talk about more in a philosophical “why are we thinking this way?” Like why do we believe that certain people are more beautiful like you brought up Debra. And why do we… why do we do that? But not only that, why aren’t I even given the opportunity to showcase my skill set? Beautiful or not, you know, I have other skills as an individual and why aren’t I being able to show that?

	So, I think my whole intention and my whole purpose even in the beginning wasn’t just to be a model. It was to have more of a voice and to be able to express what are these feelings that I had growing up because I wasn’t being represented and there was nobody else speaking on my behalf either. So, I mean, that was kind of… I guess, that was kind of the intent going you know, just from the beginning.
Debra:	Yes. That’s what I’ve seen from your work and that was the point I was making because I felt that it… you know, it is more than being a model. And not that that isn’t a very cool thing to do and there are a lot of people that want to go into that career but, it always felt when I look at your work that it was more than that. You’re really trying to help people understand the value of who you are and the value of who they can be. So, I really admire your work for that reason so.

	Meg, I know that you wanted to jump in and do jump in. But, I also want you to talk about… a little bit about how you and Shaholly got together and fashion weeks in New York, Milan and Japan.
Meg:	Yes. Absolutely. You know, when I first heard of Shaholly’s story probably early 2013 and saw images of her and part of the work we do with companies is the market opportunity and the market place and customer service you know, back from my quest star days of you know, we got to help people understand that there’s access for people like them. And for me, the lack of representation overall was a huge gap in everything that we saw. And Shaholly was never ashamed of who she was and what she looks like.

	And you know, there are still photoshoot which she goes on and everyone was covering her arm or some people cover up her arm still. And you know, Shaholly was the first model to walk in New York fashion week without a prosthetic. So, really kind of impact. She walked to the end of the runway and she had prosthetic on and took it off and was like, “I’m here.” And it was really a brave bold moment because I think it was the first inclusive show that had happened.

	There have been lots of shows that are just for people with disabilities but, it was the first show that was people with disabilities and other real models all coming together. And so, you know, I applaud Shaholly for doing that because it was really a bold move. And it made everybody kind of go, “oh. we got to take notice.”

	And so, it was for that reason. The representation piece and it was a space no one was playing in at that point in time and I thought it was a way to start normalizing disability in kind of an interesting innovative and exciting way because we weren’t seeing models with disabilities. And so, Shaholly and I have work together ever since and I think it’s been mutually beneficial and helping people see the opportunities of people with disabilities, the skill set they have, the dreams that they have, what they’re capable of and again, that whole representation piece that is so important.
Debra:	Right. I agree. I agree. So, Shaholly, you know, by everybody’s interpretation you’re a successful model which is very exciting. You’ve appeared in Nordstrom’s catalogue multiple times, in GQ in America and Italy which is so cool.

	You’ve been on the billboard and Time Square. I’m reading my notes. You’ve been on Today’s show and you’re recognized by the Today’s show as one of their style icons which I just think is so cool. And you’ve been on the Family channel, Home and Family show and featured in so many publications.

	So, have you made it? Are you a full-time model? You know, what’s next? You have a very very impressive resume. Congratulations for all the work you’ve done.
Shaholly:	Thank you so much. Honestly, I never thought I’d be able to do all of these things because I was hitting so many walls you know in the beginning. So, I do feel like I have accomplished a lot in the time that we’ve really been working on this too.

	So, I’m really grateful for those opportunities but, I’m somebody who… I don’t know if I’ll ever feel like I’ve really made it you know. But I… but I do appreciate where I’ve gone and I think one of the reasons why I don’t feel like I’ve really quite made it is I don’t think that anybody in this industry who is a model with a disability who has really made it yet. Because…

I mean, there are handful of companies that are including models with disabilities but, there’s not enough work to go around to make it a full-fledged fulltime position or job for any of us. I think a lot of us have gotten really close. I have gotten really close to that but, the opportunities just aren’t there to save that. That I could accomplish it.
Debra:	And that’s discouraging hearing that because I know there is a lot of work. I’ve interviewed Mendy. My daughter actually was on the runway of dreams. She was in the runway last year. This year she was still ill so couldn’t do it but she’s getting there.

	And it is a shame because you… you know, there is no reason why you shouldn’t be working. You should not… I don’t think you should be considered a model with a disability. You should be considered a model and you should be considered a model that has an amazing story and you’re really good at what you do.

	That tells you once again which both you and Meg have talked about; the visual representation. But, we still have a long way to go. Because why would you not be having so many… you should be getting more contracts because of who you are and what you represent I think. I think brands all over the United States and all of the world should be very… they should be knocking your door to be working with you and I’m…

	I get very… I’m tired of, not going to get on my soapbox but, I really am getting discouraged with corporations really just getting stuck so early in the game and they’re not really making progress of true inclusion. Because you’re not asking for any favors. You’re a seasoned model, you’re a beautiful woman, you are… there’s a lot more to being a model which I’m going to assume here because I never modeled but, there seems to be a lot more to it than just whether or not you’re beautiful. There’s so many more things that looks like you’ll have to consider that I think the average public doesn’t realize.

	We think it’s just so easy. You put on some clothes; you walk down the runway. I assume there’s a lot more to it. I don’t know if either one of you want to address that.
Shaholly:	Well, there is.
Meg:	Shaholly is the expert for this part of the conversation.
Shaholly:	There is but, I do… I do want to say that I am really happy with where we’ve come. It is very frustrating but, I do think that we’re still in the beginning stages of this movement. So, I do have kind of a more positive outlook when it comes to that because I feel like they’re trying to learn about us. And we’re at the point where it’s my job you know as one of the first models to do this and the other models with disabilities who are doing this; it’s our job to kind of teach them how to do it. They’re still trying to figure it out.

	I’ve had… I’ve worked for companies who have actually hired me to test their products. To figure out how to best do this because we’re not sure how to do it. So, I think we are in the beginning stages still. I’m hoping that companies, that there are you know, companies… other companies are looking at these companies that have come before and drawing inspiration from that and seeing how successful they are. Because everything that I’ve been, it seems like that I’ve been in or that I’ve seen my peers in has been a real success.

	When I did the first… when we did the first runway show, that… photos from that, photos of my little arms sticking out were in every major publication around the world.
Debra:	Wow.
Shaholly:	That was huge. So, I think once organizations realize how impactful this is on a global scale, they’ll really start making those changes. I just don’t think that they’ve really understand that way yet.
Debra:	I think you’re right. I think you’re right. I think they’re still… I think a lot of these corporations, they want to do the right thing. They… and I even hate to say it that way but, you know, they want to have representation across the board and all the different disability groups.

	They really do want to include everybody but, there is a lot of confusion. A lot of disruption and a lot of things happening that is preventing the progress and it’s… you know, it’s very interesting. And I know there’s been a lot of work being done. Also making sure we have good representation as actors and actresses and in the media and you know, Hollywood and Bollywood and all the different places.

	So, I know we’re on a journey. And I don’t know if you want to talk Meg a little bit more about the visual representation. And before you start, I’ll give you an example.

	I was invited to speak by Bloomberg. Was having a presentation and Meg, you were there. And I made a decision it would be better to have LaMondre Pough speak because LaMondre Pough has a… in the first place, he’s a fantastic speaker and he’s just a wonderful…
Meg:	He is amazing.
Debra:	He’s an amazing man but, I think we need to do a little bit more of really showing people with physical disabilities because I see a lot of efforts being made to include people with more hidden disabilities in the workforce for example. And I think that is great but, the problem was, they were already part of the workforce. You just sort of accommodating them so they couldn’t bring their true self to work. But we have a lot of work to do to include people with more serious physical disabilities you know that maybe you have to think about a little bit more.

	So, I think there’s a… we still have a lot of work to do. And Meg, on that point, I don’t know if you want to talk a little bit more about why visual representation is so important for the world.
Meg:	Well, I think we are at a cultural shift. It’s been a long-term cultural view that we’ve had with people with disabilities is they are separate. They’re… they don’t belong in our workforce. They’re a group we need to take care of and it’s the government’s job. It’s the nonprofit’s job. It’s somebody else’s job. And we’re in that shift of saying, “no. it’s actually everyone’s job.” And it’s not about taking care of people with disabilities. It's about seeing them as talents and confident and capable and being able to add value to your workforce.

	And so, we have that shift that started happening really five 10 years ago where we, and I know you are doing this too, we’re encouraging companies, “stop writing checks to nonprofits.” And certainly, not that nonprofits don’t have their space and shouldn’t be here but, you can do more good if you open up your doors and see people with disabilities as a talent pipeline and let’s start there.

	So, we have been really breaking down the walls of exclusion around disability and really educating the employers that people with disabilities do have talent. Should be valued in the workforce. Should contribute to their workforce and society.

	And so, that visual representation is so important because I think what happens for a lot of people is they think a beam of disabled person or people they have ever seen on images, on tv and think that’s what disability is. They don’t meet the LaMondres, the Shahollys that are doing amazing things and changing the way the world perceive disability. And the only way we can change that is by showing representation of people that are again, smart, contributing, talented and capable. And so, it’s all back to as I’ve said earlier, normalizing disability inclusion as another fabric of diversity and not treating it as something separate.
Debra:	I agree. And you know, that’s why I named well, and to be honest, Doug Foresta, my producer named the show, Human Potential At Work. A little play on words because we’re just human beings. We’re all made differently. We all look different. You know, there is such beauty in diversity.

	I’m watching this show on Netflix that I really recommend. It’s called “Raising Dion” D-I-O-N. And they have an actress on there that is adorable. She is… she’s in a wheelchair, she’s got these little pink glasses. Obviously, you know, I’m into color.

	She’s such a good little actress. She is… she’s totally still on the show because she is the sidekick and they’re getting into… like he didn’t want to be her friend because she has a disability and nobody wants to be her friend then his other friends realized, “wait a minute, she is cool.” And the way they are addressing the representation I think is just… it’s really beautiful because…

	Now, this young actress, she… I don’t know how old she is. She looks like she’s about eight or nine. I’m not sure but, she is… the little… the main character is an eight-year-old and so I assume she is like eight. I don’t know how old she is.

	Sometimes you can’t tell how old an actor is but, she’s playing an eight-year-old. She is so cute. And she is so adorable and she is so cheeky and she is so, and I’ll say “human”.

	And so, I think the more you know, we get Shaholly out there expressing what she had to walk and… because people… you know, I think sometimes, there’s also the opposite reaction in that people think someone that looks like you Shaholly because you’re so gorgeous that you know, all of your life would have been just perfect. And you know, there is also that illusion that if you’re beautiful, you don’t have to work… you know what I mean?

	There’s so many different ways that we judge each other. And so, I think, there’s a lot of different reasons why the work that you two are doing together is so powerful. And I want to… I’m going to ask you another question if you don’t mind Meg but, I know that you’re…
Meg:	Sure.
Debra:	Working you know obviously with Shaholly and with brand ambassadors but, do you mind talking a little bit about that? And also… and I’m not just asking you this out of the blue. She told me I could ask you to share the top five things you’re seeing happening in inclusion right now.
Meg:	Yes. So, you know, it’s been so fun working with Shaholly. As I said, it’s created a whole new platform and I really think we have shift the… move the needle and shift the progress in fashion and everything else. You know, Shaholly has been getting calls and we can’t disclose who but, from some of the most recognizable brands out there you know for casting. Some she’s getting some she is not.

	She was part of the amazing Ulta Beauty campaign that everyone saw; the young girl stopped in her track in the wheelchair. And so, it’s just been really nice. And again, the representation piece.

	And so, I had an opportunity to meet Eileen a couple of years ago. We’re both panelists at a conference and she and I began talking. She has seen Shaholly and was like, “you know, I’d be interested in being a brand ambassador. And so, again, just for meeting people from saying ‘yes, representation matters.’ There’s another industries you’ve talked about that’s underrepresented and not including you know, people with disabilities.” And she shares a lot about her stories too similar to Shaholly’s because of her multiple surgeries on her legs and her limbs and you know, she wasn’t being represented. So, it’s just continuing that message.

	You know, when I think about the top five things that I’m seeing especially this year is that there’s a real movement for companies to want to have representation. So, that would be the first thing. And that’s why I wanted to partner with Shaholly and Eileen and others. Really helping educate companies on why that’s so important.

	So, we’re seeing an increase on that. And I know Shaholly is getting enough of casting calls and requests. And so, that’s fantastic. Certainly not as much as we would like. You know, we want Shaholly to have a staff just receiving calls for her.

	The second thing that we’re seeing is the shift in how companies want to be inclusive. And what I mean by that is they’re starting to shift away from things like, “I need a doctor’s note for your disability so I can accommodate you.”

	You know, what we have seen in a lot of the processes is you come in with your doctor’s note. People won’t know what to do with it. Someone told you it was required. Then your personal medical information gets pass along to 10 different people until they figure out who’s in charge of the accommodation process. And so, here are all these people that now have information about your medical history and disability status that don’t need it and have no reason to have that information.

	So, we’re seeing companies wanting to over collect and say, “you know what, sometimes…” especially multinational enterprises. Some countries require it. Other countries don’t. So, they’re saying, “look. We want to be an organization that give you the tools to do your job. So, no more medical documentation.”

	And there is… the first company I worked on that with, there was a lot of debate with the legal staff about, “oh. They’re going to be bad actors. They’re going to be people taking advantage.” You know, my response was, “there are people that are going to take advantage of sick days currently. There are always going to be bad actors. you can’t…” Don’t write a policy for the bad actors.
Debra:	Right.
Meg:	Write a policy for the majority of people that need it. So, that’s another big piece. We’re seeing increase marketing. So, back to the Shaholly representation where people really want to invest their dollars in that.

	We’re also seeing thresholds being eliminated or decrease around “oh. we’re only going to spend this.” We’re seeing unlimited pools of funding for accommodation pop up by corporate leaders saying, “we don’t want people to feel they can’t have tools to do their jobs. If they need it; we’re going to get it.” So, again, back to that.

	So, those are couple of the big things that we’re seeing and of course, the globalization that I know you and I are both seeing it. It’s just one of companies wanting to have that singular voice and not just, “oh. We do that in the US. We do that in the UK. We do this in China.” They want to have that voice of, “we are one company and we’re going to treat everybody same regardless of where you live and work.”
Debra:	Yes. And I’m also seeing as I work globally there’s a lot happening with tech for all, tech for good. Some of the things that are happening with artificial intelligence especially what I’m seeing in China is just staggering. So, I think we’re continuing to evolve with this. Once again, evolving, what does it mean to be human? And Shaholly, let me ask you the last question and then I want to give you both the opportunity to tell us how to find you on social media and you know, your website and things like that so that brands can come and you know, try to if they’re lucky to hire Shaholly which you might have to stand on line.

	So, Shaholly, as you continue to push the boundaries of inclusion and fashion, what is left? What are the next steps? What is left? What are you looking for next? Where do you want to go with this?
Shaholly:	We’ve touched on it a little bit but, I think you know, there’s… I mean, there’s marketing for industries. Every industry, every company has marketing. I think it would be wonderful if there is representation across the board not just talking to fashion industry but, across the board.

	More than like… I mean, one in five people has a disability. So, that means, somebody in the workforce probably somebody at your company has a disability. Why not showcase that? I think that’s the major thing.

	We still are living in a time where there’s been efforts made. There’s… and the modeling work that I have done is typically for the inclusive side. So, they’re adaptive wear. But, it would be really nice to get away from that and just have models like we said before. You know, not look at us for our differences but, just have models across the board. And I personally would love to be able to express myself more than just the comercial smile. You know, I’m a regular person. I’d love to have a full… be able to have a full range of emotion and to showcase that in editorials and not just be the palatable smiling you know person with disability.
Debra:	Well said. And I will tell you. Once again, just because I’m on the field, I’m going to be… everybody is going to know that I need to acknowledged that but, when I see commercials and I see lay outs, I’m always looking to see what diversity they included. Certainly… and I very rarely see somebody with the physical disability represented. And this is a time when maybe…

	I’m sure a lot of the models have hidden disabilities but, it's the visual representation that we’re talking about. There is a time when you want to show people with physical disabilities because we’re just people. We’re just people. Come on. And so… but I’m always looking and I’m constantly constantly surprised at how much we are not included.

	It’s wonderful that Ulta did it and GQ and we’re seeing some but, it’s still very very small. I remember walking one year in Coles and they had a wheelchair with a model sitting in the wheel… mannequin sitting in the wheelchair and I just was so grateful that Coles cared about the community. It made me… I felt like a little prouder. And at the same time, I will stop working with the brand. I will no longer will order Pizza from Domino’s for example because they… I just not going to do it.

	I think they should have stayed in their lane and do pizzas and not try to ruin the internet for people with disabilities. And I know that’s maybe a little unfair but, I don’t care. I’m going to vote with my wallet. So, I…
Meg:	Yes.
Debra:	I just… yes. And so, I think that the work you’re doing is very important. Brands need to pay attention. And don’t think that the consumers that we’re not starting to pay attention because we are. And we’re talking and we’re sharing and we’re noticing who’s including us.

	So, on that note, Meg and Shaholly, will you tell us how people can find you and come to you and you know, learn more how to… Meg, how do somebody book with Shaholly?
Meg:	Well, they can do it one of two ways. They can reach out to me at globaldisabilityinclusion.com. you can send me an email directly; meg@globaldisabilityinclusion.com and our social media platforms are out there.

	We feature a lot of Shaholly images on our social media; Twitter, Facebook, Instagram all of those. Obviously just search for Global Disability Inclusion, we should pop up. And then of course, you can reach out to Shaholly directly. She has a website too and Shaholly, want to give them… any information you want to share?
Shaholly:	Yes. You can book me. You can book me online. I have a website. It’s my name; shahollyayers.com and then I have social media platforms. You can Google Shaholly. At Facebook, it’s Shaholly Dawn and my Instagram is @shahol1.
Debra:	Cool. Cool. Cool. And I know we just have a couple of minutes left but, let me give you both a minute just you know, if you want to make any last comments. Who wants to go first?
Shaholly:	Go for it Meg.
Meg:	Awesome. No. First of all, I just want to say thank you Debra. I mean, this was such a great opportunity and the reach that you have with this platform is really incredible. So, thank you for letting us share our story and talk about the power of representation and why it’s so important. So, I just want to say thank you for that.

	I don’t know if I have anything closing other than, if you’re a brand that’s out there and you’re thinking about ways to be inclusive, think about representation and why it matters and how it matters. And if you haven’t seen that powerful image of the little girl that was stopped in her tracks seeing the woman in the wheelchair in the Ulta Beauty ad and her mother saying she just stopped and stared because she saw someone like her. That is so incredibly powerful.

	And so, when you think about the disability community; it’s not just people with disabilities. It’s their families, their friends, their advocates and that is over eight trillion dollars when we talk about global market opportunity. So, it is a number that should not be ignored. So, hop on the bandwagon and let us help you do it.
Debra:	And I will also say Shaholly’s mentioned one in five but, actually, now it’s one in four in the United States according to the CDC. One in four adult Americans. It is adults. One in four have a disability identify.

	So, the numbers will continue to grow. It’s ridiculous to leave our population out. So, visual representation matters. So, Shaholly, I just want to give you the last word and then I’ll let you on go but, we appreciate your work.
Shaholly:	Yes. Well. Yes. Thank you. Thank you, Debra, for having me on the show as well. and I do appreciate you having this topic and being able to discuss this. I do think that this will help move and progress things forward. 


	I am still very hopeful and I do think more and more organizations and companies will start using models with disabilities. I mean, the proof is in the putting. We see how successful all of this is and there’s a real need. We all… I think everyone appreciate seeing more diversity and campaigns. So…
Debra:	I agree. Well said.
Shaholly:	So, yes.
Debra:	Well said. Thank you Shaholly and thank you Meg and we are…
Meg:	Thank you.
Debra:	We’re really happy for you. So, keep changing the world. So, thanks for being on the show and thanks to the audience for tuning in.
Meg:	Thanks Debra.
[bookmark: _GoBack]Debra:	Yes. We’ll see you next week. Bye everyone. 
